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Endurance Racing is entering a new era. With
growing championships and the arrival of
major manufacturers, big battles to come will
increase interest among the general public.

With a large audience (15 million page views in
2021) on different channels and editorial activ-
ity that covers more than 10 different champi-
onships, Endurance Info allows you to quickly
increase your brand's visibility by reaching a
well-identified audience,

Endurance Info invites you to participate in this
great adventure of sports information thanks
to several formulas that will meet your expec-
tations.
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ENDURANCE RACING AS IF YOU WERE ON THE SIDE OF THE TRACK
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- million page views per year.
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Since 2006, Endurance-info has only one goal:
to bring you daily information about endurance
racing. The editorial team travels to the big-
gest circuits all around the world to deliver
unique reports.

Thanks to our journalistic work, the site quickly
became the European reference, attracting mil-
lion of visitors and generating more than 15
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A stmnggresence on social networks and a

smartphone app (available on Ap-
pleStore and GnngleF‘la}rﬁ made it possible to

develop an increasingly connected audience.

Eager to cover all endurance disciplines, Lau- |

rent Mercier and Thibaut Villemant also pro-
duce camprehensive reports on auto classic

events. [
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Today, wherever you are and whateve_r.;pla,tfnrm' g

you're on, you have access to the Endur-
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For several years, Laurent Mercier has beena_
TV consultant for SRO-GT World Challenge, =<
24H Spaand FFSA GT .championship with, in" =

addition, appearances on Automoto channel.

-Thibaut Villemant is a consultant for the LEqui-
‘pe channel with the WEC and the 24 Hours of .
~Le Mans. ' '

With the revival of endurance racing and the ar-
rival of major manufacturers for battles at the
highest level, the Endurance Info team needs
you to take a step forward and become the in-
ternational reference in terms of sports infor-
mations.

Are you a company and wish to support and
invest in our media? Feel free to contact us in
order to examine a personalized collaborative
scheme.

Are you an individual and would like to support
our daily work? By subscribing to Endur-—

ance-info, you have access to exclusive con-

tent that you won't find anywhere else.
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® Thanks toour "Partner-pub” program, dress up the site
“ Endurance-info in your brand colors or post sponsored
=1 content to reach thousands of prospects!
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B Access to exclusive informations and content with your
§ site subscription. An easy and simple way to support
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- All informations from Endurance
racing in seconds directly on your
smartphone

JoinusonYoutube: o
youtube.com/c/Endurancelnfol =
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